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GOJO Sustainability Report



Sustainability Leadership and Learning

GOJO Reports a Year of

Friends and Fellow Travelers on the Journey to Sustainability: 

Social, environmental and economic sustainability is a purpose-driven commitment at GOJO. 
That’s why we’re pleased to report on progress we’ve made through 2011, and to share what we’ve 
learned along the way.  

Sustainability is a legacy of our family business. In the 1940s, Goldie and Jerry Lippman found a 
safer way for factory workers to clean their hands than with harsh and dangerous chemicals. Soon 
after, they introduced portion-controlled hand cleaner dispensers that delivered just the right 
amount of soap to minimize waste. For them, it was about finding solutions to social problems 
while conserving resources. Today we call it sustainability.  

We embrace sustainability as a business priority at GOJO, building upon the values passed on 
to us by Goldie and Jerry. Driven by the GOJO Purpose — Saving Lives and Making Life Better 
Through Well-Being Solutions — we continue to develop products to solve public health problems. The lessons of our legacy continue to shape not only 
the products and solutions we develop, but also the way we work.  

At the first GOJO Sustainability Summit in 2009, where we gathered with hundreds of internal and external stakeholders, GOJO committed to ambitious 
goals: support social sustainability with green certified products that improve health and well-being, and make significant reductions in the water we 
use, the waste we create and the greenhouse gases we release. Since then, we’ve introduced Sustainable Ways of Working (SWOW)SM, what we do every 
day to work in more sustainable ways. 

This ongoing journey helps create sustainable value for the enterprise and for all we touch.  It’s about making sound business decisions that are beneficial 
for life and the ecosystem as well as good for GOJO, our partners and our stakeholders.

This, our first annual Sustainability Report, is another milestone. Inside you’ll find details about the progress we’ve made so far.  You’ll read the stories 
behind the numbers, told through the voices of our team members. We’re proud of our progress and the passion of the people who’ve helped us get to 
this point. We are humbled and motivated by the work that remains to be done to honor our commitment to provide products that sustain life…made in 
sustainable ways. 

We look forward to getting your thoughts, questions and ideas regarding our first Sustainability Report.

Sincerely,

Joe Kanfer Marcella Kanfer Rolnick 

Joe Kanfer  
Chairman and CEO

Marcella Kanfer Rolnick  
Vice Chair
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T h e  G O J O  P u R P O S e  i S  S a v i n G  l i v e S  a n d  m a k i n G  l i f e  b e T T e R  T h R O u G h  w e l l - b e i n G  S O l u T i O n S .

While Goldie and Jerry Lippman never called it sustainability, the core concept was 
integral to the way they worked and lived. They founded GOJO with the singular purpose of 
providing workers in rubber factories with a better way to clean their hands — one that was 
safer, gentler and more pleasing than the harsh, carcinogenic chemicals commonly used  
in the 1940s. 

A few years later, they invented and patented the world’s first portion-controlled  
dispenser. This enabled users to cut down on wasted product — a great economic benefit  
to customers with a positive impact on the environment. 

Today GOJO remains an entrepreneurial business led by the founding family. Over the 
decades, we’ve evolved our purpose to “Saving Lives and Making Life Better Through  
Well-Being Solutions.” We apply the same core values, but impact a greater number of 
people across all walks of life, in an increasingly meaningful way.  

Our heritage shows that working with the sustainability values of compassion, 
resourcefulness and perseverance is nothing new. We’re committed to leading and  
learning so that sustainability can drive us on the course to meeting or exceeding the  
needs of the present without compromising the ability of future generations to meet  
their own needs. 

We’re achieving measurable results in three key domains of sustainability:

social — Enhancing people’s quality of life and reducing risks to health and well-being

environmental — Increasing the positive impacts and reducing the negative 
impacts on our ecosystem

economic — Building economic strength and prosperity for GOJO and  
our stakeholders

Goldie and Jerry saw it in the early days — the opportunity to create social value by 
enhancing the quality of lives with better products and fewer risks from hazardous 
chemicals, and to produce and deliver products in a way that leaves a smaller handprint  
on our Earth. We still see it today. 

it all began with  
Goldie and Jerry Lippman

The first GOJO portion-controlled 
dispenser. Note that the crank was a 

reused automobile window crank. 
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Through Sustainable Ways of Working, or 
SWOW, we’ve changed the ways we think and 
work in order to achieve sustainability results 
in all aspects of our business. We believe 
practicing SWOW will create value for GOJO 
and our stakeholders – employees, customers, 
suppliers, partners and the ecosystem itself – 
today and into the future.

GOJO has set aggressive long-range goals for 
environmental sustainability.  These start 
with short-range 2015 target goals in three 
key areas relative to where we were in our 
baseline year of 2010: 

reduce Water use by 30%

reduce solid Waste by 25%

reduce Greenhouse Gas  
emissions by 5%

Employees at GOJO work together every day 
to make progress toward these goals. Scott 
Levin, GOJO Chief Financial Officer and Chief 
Administrative Vice President, is sponsor 
of the GOJO Sustainability Enterprise Team. 
It focuses on building sustainability into 
everything we do at GOJO.   

“My role as Sustainability Enterprise Team 
sponsor provides me with a special perspective 
about the dedication and motivation of all who 
are involved in our sustainability initiatives, 
and how they work so hard to fulfill the GOJO 
Purpose,” Scott said. 

He sees SWOW permeating the GOJO culture. 
In terms of social sustainability, Scott cites 
the emphasis GOJO places on safety and 
community involvement. The environmental 
dynamic spans efforts to use less material in 
packaging and dispensing, and reduced water 
and energy consumption. And the economic 
dynamic materializes through business growth 
and capital investment. 

“Sustainability really is a win-win proposition 
here at GOJO,” Scott said. 

Scott noted that Nicole Koharik, Global 
Sustainability Marketing Director, helps keep 
the effort focused and moving forward as 
leader of the Sustainability Enterprise Team.  

“As a team member dedicated to sustainability, 
I get to work with everyone in the company 
at every level, and external stakeholders, 
as well,” Nicole said. “Sustainability really 
is about changing the way we do things, 

including product 
innovation and process 
enhancement. It’s 
about driving positive 
change. So I see my 
role as a change agent, 
and it’s rewarding to 
see the progress we’ve 
made together.” 

Enterprise Strategic 
Analysis Director 
Steve Colvis, 
responsible for 

sustainability metrics, noted the value 
of a third-party sustainability expert in 
establishing credible metrics and strategies 
for the GOJO sustainability initiatives. 
“Working with EcoForm and its President 
Jack Geibig really validates the strategies 
we are following and the metrics that we are 
tracking,” Steve said.

The Positive Impact of Life 
Cycle Assessment

As GOJO Sustainability & Life Cycle 
Assessment Specialist, Tom Marting focuses 
exclusively on our ongoing commitment. “LCA 
is about understanding our impact beyond the 
manufacturing and distribution operations,” 
he said. “You can think of it as accounting for 
all of the Enterprise’s environmental impacts, 
analyzing them so their consequences are fully 
understood, and then using this information 
to help guide business decisions.” 

LCA is an environmental accounting 
methodology that determines the impact  
of a product or service through its entire  
life cycle — everything from materials 
extraction, shipping, design and production  
to distribution, product use, disposal  
and recycling.

LCA puts sustainability at the forefront  
of all GOJO functions. It ultimately focuses  
on making human health and environ- 
mental improvements. 

As Tom put it, “At GOJO we understand that to 
have a healthier planet in the future we must 
take responsibility not only for what takes 
place within the gates of our operation, but 
also the impact our products and processes 
have on the world. The changing world and 
economy demand this responsibility and 

“Sustainability really is a win-win proposition here at GOJO.” – Scott Levin

Sustainable Ways of Working
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(SwOw)Sm

n i c k  c i a v a r e l l a
New Technology & Alliances 
Senior Engineer

s c o t t  l e v i n
Chief Financial Officer and  
Chief Administrative Vice President

t o m  m a r t i n G
Sustainability & Life Cycle 
Assessment Specialist

we are up to the challenge. Using Life Cycle 
Assessment, we can continually identify 
and implement ways to minimize the 
negative impacts or offset them with positive 
environmental initiatives, which benefits  
our company, our community and ultimately 
the planet.” 

Most of the impacts of these changes are 
determined during product design. “That’s 
why we use LCA in development of new 
products,” said Tom. “In this way we can 
compare the next generation of products  
to our current lines, and scientifically  
measure the sustainability impacts from  
our design improvements.”

He brings a personal and sobering perspective 
to his work and his views on sustainability. In 
1979, Tom’s father was the same age Tom is 
today. There were 4.5 billion people on Earth 
and an energy crisis was developing. Today, 
he notes, there’s a worldwide population of 
7 billion and we’re in the midst of an energy 
crisis. Tom’s son, meanwhile, will be the 
age Tom is today in the year 2040 when the 
population is projected to be 9 billion. “If we 
are going to maintain the lifestyle we enjoy 
today, at the same impact we are currently 
making, we will require five planet Earths just 
to sustain that demand for resources.” 

That’s why Tom takes so seriously his 
responsibility for integrating life cycle 
thinking into the new product design process. 
“How can we make our products even more 
sustainable? That’s what drives us,” he said. 
“My job includes developing a vision of what 
a sustainable product can be and then helping 
to find ways to minimize the impacts that 
our products can have from the materials 
we purchase to the production process and 
how that end product is used, and how it is 

ultimately disposed of, reused or recycled.” 

Nick Ciavarella, New Technology & Alliances 
Senior Engineer, notes that LCA has been 
inspirational throughout the organization.  

Nick offers the following example of how LCA 
thinking impacts the products we design and 
manufacture. “We took a fresh look at our soap 
dispenser design, and found we could take 
30% of the weight out of refill systems and still 
get the performance we wanted.” 

Decisions made as a result of LCA helped drive 
development of the new GOJO ADX (manual) 
and GOJO LTX (touch free) dispensing 
systems.  Both have resulted in positive gains 
in curbing smog emissions and greenhouse 
gases, and reducing energy consumption.

Sustainable Performance

Brian Phillabaum, Infrastructure and 
Security Services Manager, and his IT 
colleagues at GOJO are making very real  
gains in sustainability. His team’s endeavors  
include replacing CRT monitors with flat-
panel displays, repurposing PCs for sale to 
employees, recycling of computer network 
equipment, and virtualization to reduce the 
number of physical servers. Their efforts are 
projected to yield substantial benefits now  
and in the near future. 

Brian and his team also see new opportunities 
in cloud computing to reduce hardware and 
energy costs, and in the development of 
more efficient “sleep time” for idle computer 
equipment. They envision more web 
conferencing resulting in reduced travel, and 
multi-purposing opportunities for employees’ 
mobile devices through a pilot program known 
as BYOD (Bring Your Own Device) to cut down 
on the total number of devices in use. 

GOJO ADX™  
Dispensing System  

Reductions 
(compared to previous generation  

GOJO dispensing systems)

79% reduction in smog emissions 

15% reduction in greenhouse gases

20% reduction in 
energy consumption

GOJO LTX™  
Touch Free Dispensing  

System Reductions
(compared to previous generation  

touch-free GOJO dispensing systems)

62% reduction in smog emissions 

0.9% reduction in greenhouse gases

14% reduction in 
energy consumption
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PuRPOSe dRiven COmmiTmenT

The GOJO Purpose is to save lives and make life better through 
well-being solutions. We believe that our enduring commitment to 
sustainability is imperative to achieving our Purpose.

At GOJO, our commitment to sustainability includes how we interact 
with our environment, as we strive to advance sustainability in all that  
we do, balancing the social, environmental and economic impacts of  
our actions.

SOCial well-beinG

As the global leader in hand hygiene, it is our privilege to positively 
impact world health and enhance the quality of people’s lives by helping 
reduce risks to health and well-being. While we already touch billions, 
our goal is to bring well-being to one billion people every day through 
hand hygiene and skin care.

In addition to the impact we have on social well-being through the 
nature of our business, we express our commitment to social well-being 
by investing in and creating a workplace and supportive culture for our 
employees and partnering with organizations that advance sustainability, 
public health and education in the communities where we operate.

SuSTainable waYS Of wORkinG (SwOw)Sm

Sustainable Ways of Working, or SWOW, is the term we use at GOJO 
to describe our approach to changing the way that we think and work, 
embedding sustainability into everything we do. We believe our business, 
and everyone touched by it, will benefit from SWOW through our 
profitable new growth, disruptive innovation and resource efficiency.

We believe Sustainable Ways of Working will create value for GOJO 
and our stakeholders – employees, customers, suppliers, partners, 
communities, society, and our ecosystem – now and for generations  
to come.

GOJO is committed to the following SwOw principles:

Leading and Learning – We dedicate ourselves to leading our industry in 
sustainable practices and solutions while continuously expanding our 
knowledge and commitment to finding better ones. We are dedicated 
to leading the skincare category in promoting the health and safety of 
people while protecting the environment. We do our best within the 
changing current reality, and we innovate to lead the way.

Proactive Continuous Improvement – Sustainable Ways of Working 
means establishing ways of thinking and working that drive progress 
today, while taking into account the needs of future generations. We 
consider life cycle principles to inform decisions and strive to predict 
and proactively manage the impacts of our actions. We constantly track, 
improve, measure and communicate our results.

Economic Responsibility – We use sound judgment, integrity and 
creativity to make prudent economic decisions that generate a return on 
investment for our company and stakeholders.

Environmental Management and Compliance – GOJO facilities and 
operations comply with all applicable government requirements. We 
establish and maintain appropriate environmental management 
procedures and pollution prevention practices for the nature of our 
operations, while identifying and managing environmental risk 
responsibly. Sensible and responsible environmental management is 
an objective for every GOJO employee. Our employees are expected to be 
familiar with and practice Sustainable Ways of Working.

Stakeholder Collaboration – At GOJO, we listen to our stakeholders and 
purposefully engage in meaningful dialogue to advance sustainability 
objectives. We seek relationships with a full spectrum of stakeholders 
to create attachment, accomplish breakthrough results and lower risk. 
Through stakeholder collaboration we find common ground and create 
win-win situations.

T h e  G O J O  P u R P O S e  i S  S a v i n G  l i v e S  a n d  m a k i n G  l i f e  b e T T e R  T h R O u G h  w e l l - b e i n G  S O l u T i O n S .

Sustainability Policy

The measure of Our Commitment

*North American Sales only

sales from sustainably 
certified products*

% of Sales $ Mix 

2010  

10.0%
2011  

11.4%
% chanGe 

14%

hand hyGiene
delivered

Millions of Uses/Day

2010  

91
2011  

100
% chanGe 

10%

Goal  
By 2020

1,000

WeiGht of hazardous 
Waste treated or 

transported
Lbs/1,000,000 Uses 

2010  

1.9
2011  

1.5
% chanGe 

-20%

accidents  
(OHSA rEPOrTABLE)

per FTE/yr 

2010  

1.19
2011  

1.13
% chanGe 

-5%

solid Waste recycled 
(NOT LANDFILLED)

Millions of Uses/Day

2010  

67%
2011  

77%
% chanGe 

15%

product to  
packaGinG ratio

Lbs Product/Lbs Packaging 

2010  

8.4
2011  

8.5
% chanGe 

1%

Goal 
exceeded

Water 
Gallons/1,000 Uses 

2010  

4.0
2011  

3.5

Goal  
By 2015

-30%

% chanGe 

-13%

solid Waste 
(ALL GENErATED)

Lbs/1,000 Uses 

2010  

0.43
2011  

0.38

Goal  
By 2015

-25%

% chanGe 

-12%
2010  

1.1
2011  

0.9

Goal  
By 2015

-5%

% chanGe 

-15%

GhG emissions  
(GHG PrOTOCOL  

SCOPE 1 AND 2 EMISSIONS)
Kg/1,000 Uses 
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As Microbiology Scientist, it sickens  
Carrie Zapka to think that children suffer and 
die because of a lack of basic sanitation. And 
as Global Sustainability Marketing Director, 
Nicole Koharik is totally focused on advancing 
sustainability throughout GOJO. These two 
dedicated leaders work with teams throughout 
GOJO to promote social sustainability, enhancing 
quality of life for people across the world. 

Carrie related a story that makes a strong case 
for the advancement of social sustainability 
through the company’s Global Hand Hygiene 
Outreach Project. It involves children’s day 
care centers in economically disadvantaged 
areas of Colombia, and includes collaboration 
with the School of Public Health at Kent State 
University in Ohio. 

“Our relationship with Kent State dates 
back many years to the days when GOJO 
developed the first waterless hand cleaner in 
collaboration with a KSU professor,” Carrie 
said. “The Global Hand Hygiene Outreach 
Project is working with Kent’s School of Public 

Health to explore which regions in the world 
are most appropriate to study, which micro-
organisms need to be killed and the current 
state of hand hygiene in those regions.” 

The study in Colombia was conducted by 
a teaching hospital and Dr. Juan Correa, a 
professor at the University of Colombia. It 
sought to explore the effect of hand hygiene in 
areas where clean water is limited. The study 
compared hand hygiene results from children 
who used PURELL® Instant Hand Sanitizer 
combined with hand hygiene education, and 
those who did not. 

The results were compelling: Those who used 
PURELL had a 36% reduction in diarrhea and 
an 18.3% reduction in respiratory ailments. 

“Social sustainability is about the health and 
well-being of people, and this study is further 
evidence that effective hand hygiene goes a 
long way in those areas,” Nicole said. “The 
team is inspired by these outcomes and is 
working to establish an outreach program to 
improve the lives of children in other water-
restricted communities.”

Amanda Kitzberger, Associate Legal 
Counsel, is a member of the Global Hand 
Hygiene Outreach Team. “Studies like this 
and the GOJO Global Hand Hygiene Outreach 
Project are examples of social sustainability 
initiatives to improve life for future 
generations. We prioritize this work because it 
truly aligns with our Purpose,” Amanda said. 

Reducing the Bulk Soap Risk

GOJO has assumed leadership against the 
health risk of bulk soap contamination. 
Several scientific studies have established 
the vulnerability of bulk soap dispensers in 
public restrooms to contamination.  

“Studies have shown there can be 26 times 
more bacteria on the hands with contaminated 
soap after washing than before washing, 
which happens all too often in bulk soap 
dispensers,” Carrie said. “They are virtually 
impossible to clean, so contamination 
happens and people wash with dirty soap.”

That’s why GOJO has taken responsibility to 
design products that remove the risk.

“Contaminated soap in public restrooms is a 
social sustainability matter, since it pertains 
to the health and well-being of people,” Carrie 
said. “We are working to educate people about 
the issue, to get rid of bulk soap dispensers 
and to replace them with soap dispensing 
systems that use sealed refills.”

Change can be made. Carrie points to the 
virtual disappearance of bars of soap in public 
restrooms. “It wasn’t so many years ago that 
you would see bar soap everywhere. Now, most 
people, if they see a bar of soap in a public 
restroom, won’t use it because they see it as a 
contamination risk.”

GOJO Social Sustainability Goal:   

Bring Well-Being to One Billion People Every Day

4

Customers and end-users are looking for green 
products and are much more aware of the 
sustainability issues for the planet and their 
communities. 

“There has been a tremendous increase in 
demand for green-certified products,” said 
Chuck Rogers, Corporate Accounts Director 
for GOJO. “One of our customers, a large 
national distributor, created a sustainability 
scorecard…and they require all of their 
vendors to complete it.” 

The scorecard measures many areas in terms 
of green products offered by the vendors, 
as well as vendors’ sustainability practices 
in how they do business. GOJO stepped 
up to the challenge and Nicole Koharik, 
Global Sustainability Marketing Director, 
assembled a team to address the scorecard 
measurements.

Some of the criteria were a step beyond 
where the organization had been willing to go 

previously. “It pulled GOJO out of our comfort 
zone,” Chuck said. “For example, it required 
making public our sustainability metrics. 
GOJO leadership got on board and today GOJO 
publishes such results in multiple places and 
shares them in presentations, meetings and 
other opportunities.”

GOJO scored in the top percentile of the 
customers’ vendors on the scorecard and 
strengthened the relationship as a result. 
“This customer relies on GOJO, and our 
products are some of their best sellers in the 
skin care category,” he said. 

Randy Bakes, Global Marketing Vice 
President, said leadership in sustainability 
and innovation are two attributes that  
resonate with GOJO customers. “Clearly, 
GOJO is on the front end of innovation in 
sustainability,” Randy said. “We were first 
with green certified soap products in settings 
away from home, and we were first with green 
certified hand sanitizers.”

Chuck said: “To be able to supply trend-
addressing products and be the leader, you 
can’t ask for a better position as a salesman 
for GOJO. Sustainability is not a trend – it’s 
becoming a way of life. Everyone owns a piece 
of that here. As people and as businesses, the 
right question is, ‘Is this the right thing to do 
for the world?’ ” 

8

Sustainability is a Customer-Focused Pursuit

GOJO Green Product Portfolio
united states
PUrELL® Green Certified Instant Hand Sanitizer Foam
PUrELL® Instant Hand Sanitizer Skin Nourishing Foam 
PUrELL® Green Certified Instant Hand Sanitizer
GOJO® Green Certified Foam Hand Cleaner
PrOVON® Green Certified Foam Hand Cleaner
GOJO® E1 Foam Handwash
GOJO® Green Certified Lotion Hand Cleaner
GOJO® Green Certified Foam Hand, Hair & Body Wash 

adx™ and ltx™ formulations 
PUrELL® Advanced Green Certified Instant Hand Sanitizer
PUrELL® Advanced Green Certified Instant  
     Hand Sanitizer Foam
PUrELL® Advanced Skin Nourishing Instant  
     Hand Sanitizer Foam
PUrELL® Advanced Instant Hand Sanitizer Foam 
GOJO® Clear & Mild Foam Handwash
GOJO® Pomeberry Foam Handwash
GOJO® Botanical Foam Handwash

GOJO® Citrus Ginger Foam Hand & Showerwash
GOJO® Antibacterial Plum Foam Handwash
PrOVON® Clear & Mild Foam Handwash
PrOVON® Antibacterial Plum Foam Handwash
PrOVON® Antibacterial Foam Handwash
PrOVON® Citrus Ginger Foam Hand & Showerwash
MICrELL® Antibacterial Foam Handwash

canada 
PUrELL® 70 Instant Hand Sanitizer Moisturizing Foam
PUrELL® 70 Instant Hand Sanitizer
GOJO® Green Certified Foam Hand Cleaner
PrOVON® Green Certified Foam Hand Cleaner
GOJO® E1 Foam Handwash
GOJO® Green Certified Lotion Hand Cleaner
GOJO® Green Certified Foam Hand Hair & Body Wash

europe 
PUrELL® Skin Nourishing Foam Hand Sanitiser
PUrELL® Hygienic Hand Sanitising Foam
PUrELL® Hygienic Hand rub
GOJO® Mild Foam Hand Wash Fragrance Free
GOJO® Luxury Foam Hair and Body Wash 

australasia
PUrELL® Hand Sanitizer Gel
GOJO® Green Certified Foam Hand Cleaner
GOJO® Green Certified Foam Hand, Hair & Body Wash
GOJO® Green Certified Lotion Hand Cleaner 
 
brazil
PUrELL® Hand Sanitising Gel
PUrELL® Green Certified Instant Hand Sanitizer Foam
GOJO® Mild Foam Hand Wash Fragrance Free

c a r r i e  z a p k a
Microbiology Scientist

n i c o l e  k o h a r i k
Global Sustainability 
Marketing Director

c h u c k  r o G e r s
Corporate Accounts Director



9

As Microbiology Scientist, it sickens  
Carrie Zapka to think that children suffer and 
die because of a lack of basic sanitation. And 
as Global Sustainability Marketing Director, 
Nicole Koharik is totally focused on advancing 
sustainability throughout GOJO. These two 
dedicated leaders work with teams throughout 
GOJO to promote social sustainability, enhancing 
quality of life for people across the world. 

Carrie related a story that makes a strong case 
for the advancement of social sustainability 
through the company’s Global Hand Hygiene 
Outreach Project. It involves children’s day 
care centers in economically disadvantaged 
areas of Colombia, and includes collaboration 
with the School of Public Health at Kent State 
University in Ohio. 

“Our relationship with Kent State dates 
back many years to the days when GOJO 
developed the first waterless hand cleaner in 
collaboration with a KSU professor,” Carrie 
said. “The Global Hand Hygiene Outreach 
Project is working with Kent’s School of Public 

Health to explore which regions in the world 
are most appropriate to study, which micro-
organisms need to be killed and the current 
state of hand hygiene in those regions.” 

The study in Colombia was conducted by 
a teaching hospital and Dr. Juan Correa, a 
professor at the University of Colombia. It 
sought to explore the effect of hand hygiene in 
areas where clean water is limited. The study 
compared hand hygiene results from children 
who used PURELL® Instant Hand Sanitizer 
combined with hand hygiene education, and 
those who did not. 

The results were compelling: Those who used 
PURELL had a 36% reduction in diarrhea and 
an 18.3% reduction in respiratory ailments. 

“Social sustainability is about the health and 
well-being of people, and this study is further 
evidence that effective hand hygiene goes a 
long way in those areas,” Nicole said. “The 
team is inspired by these outcomes and is 
working to establish an outreach program to 
improve the lives of children in other water-
restricted communities.”

Amanda Kitzberger, Associate Legal 
Counsel, is a member of the Global Hand 
Hygiene Outreach Team. “Studies like this 
and the GOJO Global Hand Hygiene Outreach 
Project are examples of social sustainability 
initiatives to improve life for future 
generations. We prioritize this work because it 
truly aligns with our Purpose,” Amanda said. 

Reducing the Bulk Soap Risk

GOJO has assumed leadership against the 
health risk of bulk soap contamination. 
Several scientific studies have established 
the vulnerability of bulk soap dispensers in 
public restrooms to contamination.  

“Studies have shown there can be 26 times 
more bacteria on the hands with contaminated 
soap after washing than before washing, 
which happens all too often in bulk soap 
dispensers,” Carrie said. “They are virtually 
impossible to clean, so contamination 
happens and people wash with dirty soap.”

That’s why GOJO has taken responsibility to 
design products that remove the risk.

“Contaminated soap in public restrooms is a 
social sustainability matter, since it pertains 
to the health and well-being of people,” Carrie 
said. “We are working to educate people about 
the issue, to get rid of bulk soap dispensers 
and to replace them with soap dispensing 
systems that use sealed refills.”

Change can be made. Carrie points to the 
virtual disappearance of bars of soap in public 
restrooms. “It wasn’t so many years ago that 
you would see bar soap everywhere. Now, most 
people, if they see a bar of soap in a public 
restroom, won’t use it because they see it as a 
contamination risk.”

GOJO Social Sustainability Goal:   

Bring Well-Being to One Billion People Every Day

4

Customers and end-users are looking for green 
products and are much more aware of the 
sustainability issues for the planet and their 
communities. 

“There has been a tremendous increase in 
demand for green-certified products,” said 
Chuck Rogers, Corporate Accounts Director 
for GOJO. “One of our customers, a large 
national distributor, created a sustainability 
scorecard…and they require all of their 
vendors to complete it.” 

The scorecard measures many areas in terms 
of green products offered by the vendors, 
as well as vendors’ sustainability practices 
in how they do business. GOJO stepped 
up to the challenge and Nicole Koharik, 
Global Sustainability Marketing Director, 
assembled a team to address the scorecard 
measurements.

Some of the criteria were a step beyond 
where the organization had been willing to go 

previously. “It pulled GOJO out of our comfort 
zone,” Chuck said. “For example, it required 
making public our sustainability metrics. 
GOJO leadership got on board and today GOJO 
publishes such results in multiple places and 
shares them in presentations, meetings and 
other opportunities.”

GOJO scored in the top percentile of the 
customers’ vendors on the scorecard and 
strengthened the relationship as a result. 
“This customer relies on GOJO, and our 
products are some of their best sellers in the 
skin care category,” he said. 

Randy Bakes, Global Marketing Vice 
President, said leadership in sustainability 
and innovation are two attributes that  
resonate with GOJO customers. “Clearly, 
GOJO is on the front end of innovation in 
sustainability,” Randy said. “We were first 
with green certified soap products in settings 
away from home, and we were first with green 
certified hand sanitizers.”

Chuck said: “To be able to supply trend-
addressing products and be the leader, you 
can’t ask for a better position as a salesman 
for GOJO. Sustainability is not a trend – it’s 
becoming a way of life. Everyone owns a piece 
of that here. As people and as businesses, the 
right question is, ‘Is this the right thing to do 
for the world?’ ” 

8

Sustainability is a Customer-Focused Pursuit

GOJO Green Product Portfolio
united states
PUrELL® Green Certified Instant Hand Sanitizer Foam
PUrELL® Instant Hand Sanitizer Skin Nourishing Foam 
PUrELL® Green Certified Instant Hand Sanitizer
GOJO® Green Certified Foam Hand Cleaner
PrOVON® Green Certified Foam Hand Cleaner
GOJO® E1 Foam Handwash
GOJO® Green Certified Lotion Hand Cleaner
GOJO® Green Certified Foam Hand, Hair & Body Wash 

adx™ and ltx™ formulations 
PUrELL® Advanced Green Certified Instant Hand Sanitizer
PUrELL® Advanced Green Certified Instant  
     Hand Sanitizer Foam
PUrELL® Advanced Skin Nourishing Instant  
     Hand Sanitizer Foam
PUrELL® Advanced Instant Hand Sanitizer Foam 
GOJO® Clear & Mild Foam Handwash
GOJO® Pomeberry Foam Handwash
GOJO® Botanical Foam Handwash

GOJO® Citrus Ginger Foam Hand & Showerwash
GOJO® Antibacterial Plum Foam Handwash
PrOVON® Clear & Mild Foam Handwash
PrOVON® Antibacterial Plum Foam Handwash
PrOVON® Antibacterial Foam Handwash
PrOVON® Citrus Ginger Foam Hand & Showerwash
MICrELL® Antibacterial Foam Handwash

canada 
PUrELL® 70 Instant Hand Sanitizer Moisturizing Foam
PUrELL® 70 Instant Hand Sanitizer
GOJO® Green Certified Foam Hand Cleaner
PrOVON® Green Certified Foam Hand Cleaner
GOJO® E1 Foam Handwash
GOJO® Green Certified Lotion Hand Cleaner
GOJO® Green Certified Foam Hand Hair & Body Wash

europe 
PUrELL® Skin Nourishing Foam Hand Sanitiser
PUrELL® Hygienic Hand Sanitising Foam
PUrELL® Hygienic Hand rub
GOJO® Mild Foam Hand Wash Fragrance Free
GOJO® Luxury Foam Hair and Body Wash 

australasia
PUrELL® Hand Sanitizer Gel
GOJO® Green Certified Foam Hand Cleaner
GOJO® Green Certified Foam Hand, Hair & Body Wash
GOJO® Green Certified Lotion Hand Cleaner 
 
brazil
PUrELL® Hand Sanitising Gel
PUrELL® Green Certified Instant Hand Sanitizer Foam
GOJO® Mild Foam Hand Wash Fragrance Free

c a r r i e  z a p k a
Microbiology Scientist

n i c o l e  k o h a r i k
Global Sustainability 
Marketing Director

c h u c k  r o G e r s
Corporate Accounts Director



10

Sustainability is a global priority for GOJO, 
with efforts underway in countries where 
GOJO has a presence. Much as it has in 
North America, where GOJO helped define 
the parameters and pave the way for green 
certification of hand sanitizers when it 
achieved EcoLogo™ certification for PURELL® 
Green Certified Instant Hand Sanitizer, the 
company has been a leader elsewhere around 
the world. In Brazil, Australia and Europe, 
for example, GOJO has led with ideas that are 
consistent with good environmental practices. 

ABNT Certification in Brazil

Stephanie Bock, GOJO Product Manager for 
Global Markets, noted Brazil has sustainability 
requirements and expectations that are 
only beginning to materialize in the U.S. 
Nevertheless, GOJO helped Brazil define the 
specification for hand sanitizers and took 
the initiative to gain the first ever ABNT 
certification for any product category. ABNT 
Ecolabel is a lifecycle-based ecolabel that 
is a voluntary method of environmental 

performance certification and labeling for 
products and services in Brazil. 

Stephanie noted the ABNT work was truly a 
team effort. As many as 100 people at GOJO 
collaborated to help set the standards. Despite 
the success, she believes much work remains 
in the global arena. “We’ve only scratched the 
surface on sustainability and what it can be in 
our global markets,” she said. 

Flavio Leal, Managing Director Brazil, 
cited the importance of sustainability. 
“It is increasingly important in Brazil as 
our customers continue to increase their 
accountability and reduce their impact on 
Brazil and beyond,” Flavio said. “GOJO is 
viewed as a leader with regard to the ABNT 
certification and the innovative products we 
have brought to the market here.”

Australia GECA Seal

Adrian Coombes is Managing Director 
Australia – New Zealand. Sustainability is 
critical in that region, he noted, as Australia 
lacks the water resources to which North 
Americans and Europeans are accustomed. 
“Australia is one of the driest continents on 
Earth, so Australians are very environmentally 
focused on protecting the planet and its 
resources because they have so little of them,” 
he noted. 

That’s why GOJO was proud to have achieved 
the Good Environmental Choice Australia 
(GECA) Seal, an important environmental 
credential. “GOJO absolutely is leading and 
learning there,” Coombes said. “We are 

focused on green and sustainability benefits 
because it is so important to the people 
of the Australasia region. There is never a 
team of one at GOJO. We all learn from each 
other and focus in on sustainable benefits to 
differentiate from our competitors.” 

Coombes noted that PURELL products for that 
region are manufactured in Australia and the 
alcohol used in its formulation is made from 
New South Wales wheat. 

“Australian business owners are very 
passionate about renewable resources. 
GOJO has been successful in making its 
sustainability commitment real in Australasia. 
Sustainability is social, environmental and 
economic. When you do all three well, you’re 
doing it right,” he said. 

Ecolabel Certification in Europe

In Europe, meanwhile, GOJO® Mild Foam 
Hand Wash Fragrance Free became the first 
in the company’s portfolio to display the 
European Ecolabel flower icon. Ecolabel 
accreditation is an example of the GOJO 
commitment to sustainability, and certifies 
that the finished product, raw materials and 
packaging have been thoroughly assessed 
to ensure they meet specific sustainability 
criteria. 

“Gaining the European Ecolabel Flower is an 
important milestone for our sustainability 
journey and helps to demonstrate our ongoing 
investment, dedication and commitment to 
global environmental matters,” said Suzanne 
De Maine, Marketing Manager Europe. 

GOJO Makes  
Sustainability
Global in Scope

For Doug Detwiler, sustainability will gain  
further traction at GOJO as he and his team mem-
bers identify successes and share them to inspire 
their colleagues. He is Human Resources Director – 
Supply Chain and leads the Sustainability Internal 
Communications Team. 

“We are doing so much to build and embed 
sustainability into everything we do. 

People really are thinking differ-
ently and acting differently. 

So we are working to collect 
and share their stories. 
When we do that, we see 
and learn and we think, 
‘how can I do things dif-
ferently and start acting 

more sustainably?’ ”

Doug sees a strong link 
between the current emphasis on 

sustainability with the values of prac-
ticality and resourcefulness that motivated 
founders Goldie and Jerry Lippman. “They 
didn’t call it ‘sustainability’ back then, but 
sustainability principles are embedded  
in our heritage,” he said. “When they  
started the company, out of practicality, they  
packaged the hand cleaner in used pickle jars 
that they collected from local restaurants. 
We have similar stories to tell today, and that 
inspires people.” 

He sees sustainability as a movement that’s 
just getting started. 

“We’re leading and learning — leading on  
the product development side with such  
products as PURELL® Green Certified Instant 
Hand Sanitizer, the first green certified hand 
sanitizer, and on the leading edge in learning 
and trying new things. When GOJO people see 
challenges, they think ‘How can we make this 
in a sustainable way, how can we add value  
in a sustainable way, add value economically 
and environmentally?’ We’re still developing 
new processes, new products we can deliver, 
and what value we can add with respect  
to sustainability.” 

Doug believes there’s no shortage of success 
stories. “Whether it’s waste reduction or water 
use reduction, they make people ask them-
selves, ‘How can I make an impact? How can  
I act differently like not use a Styrofoam cup 
or reduce the paper I use?’ ”

Much of what moves Doug dates to the 2009 
GOJO Sustainability Summit. “It created 
an understanding about sustainability and 
served as the kick-off. It raised awareness, set 
goals and established strategies. It gave all of 
our stakeholders a rallying point. 

With the help of Doug and his team, today’s 
successes are advancing GOJO on the course 
the company charted at that 2009 summit. 

leadinG

learninG
and

p l a y  v i d e o
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s t e p h a n i e  b o c k
Product Manager – Global Markets

Communication helps GOJO embed   

Sustainability Through the Company

GOJO achieves first Brazilian Ecolabel certification 
after collaborating with ABNT to establish sustainable 
product criteria.

d o u G  d e t W i l e r
Human resources Director – 
Supply Chain

“We are focused on green and 
sustainability benefits because it is 
so important to the people of the 
Australasia region.”

a d r i a n  c o o m b e s
Managing Director Australia – New Zealand
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GOJO Makes  
Sustainability
Global in Scope
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sanitizer, and on the leading edge in learning 
and trying new things. When GOJO people see 
challenges, they think ‘How can we make this 
in a sustainable way, how can we add value  
in a sustainable way, add value economically 
and environmentally?’ We’re still developing 
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the company charted at that 2009 summit. 
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s t e p h a n i e  b o c k
Product Manager – Global Markets

Communication helps GOJO embed   

Sustainability Through the Company

GOJO achieves first Brazilian Ecolabel certification 
after collaborating with ABNT to establish sustainable 
product criteria.

d o u G  d e t W i l e r
Human resources Director – 
Supply Chain

“We are focused on green and 
sustainability benefits because it is 
so important to the people of the 
Australasia region.”

a d r i a n  c o o m b e s
Managing Director Australia – New Zealand
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on results already measured, GOJO reported a savings of nearly 3.8 
million gallons last year compared to the previous year — enough to fill 
more than 30 million half-liter water bottles. 

GOJO aims for water use reduction of 30% by the end of 2014 compared 
to 2010 usage, and the 3.8 million-gallon reduction provides good 
momentum for the balance of the journey toward that goal. 

Environmental Manager Sunshine Scherer sees water reduction 
training as a prime example of the GOJO commitment to lead and learn 
in the sustainability arena. “Our training helps us learn how to look 
out for water-saving opportunities. We made huge strides in finding 
more efficient ways to clean and sanitize our equipment and tanks. 
Plus, we are identifying water leaks and putting to work more effective 
preventive maintenance procedures.” 

Facilities Maintenance Supervisor John Stubbs noted that the Water 
Reduction Team is working in many areas. Surveying the lines is one 
of them. “It may be just a drip and doesn’t look like much at first, but 
the drips add up. We’ve developed a program to monitor the lines 
and check for leaks. We’re attacking the leaks aggressively through 
preventive maintenance and putting flow meters in the water stream so 
we can see what we’re missing. This will enable us to monitor the water 
used for potable hot water, track the water to the boilers and tell us what 
we’re really using for cleaning and sanitizing.” 

1312

At GOJO, we don’t take water for granted. This precious and 
finite global resource is critical to health and well-being. That’s 
why we’re working hard to save all that we can. 

Natalie Jones is a Process Engineer at the GOJO 
Manufacturing Center in Cuyahoga Falls, Ohio, and a member 
of the Water Reduction Team. This team has already achieved 
a 5% decrease in water use through reducing the cycle time 
on the facility’s bucket and drum washer, making technical 
improvements to the purified water system to improve 
efficiency, modifying procedures in the soft water system and 
reusing waste water from the purified water system in floor 
scrubbers. 

“SWOW is really a daily opportunity,” Natalie said. “We’ve 
made gains, and we’re looking ahead to new ways to reduce, 
reuse and recycle our water.” 

For Natalie, a recent chemical engineering graduate of the 
University of Akron, working on such an important challenge 
as water reduction is validation of her education investment 
and a payoff on what she believes. 

“I think young people, when preparing for a career, need to 
understand that there has got to be out-of-the-box thinking,” 
she said. “Think about how things get done, and then 
revamping them and understanding how they can be  
more sustainable.” 

Purified water is used in processing, batching, cleaning 
and other tasks at GOJO, and Natalie and her colleagues 
are constantly on the lookout for other uses of the waste 
stream in the manufacturing facility. “We’re taking some 
of the reverse osmosis water waste and reusing it for other 
processes. We’re installing a new pretreatment system, 
and will need a volume of water for high-power back-
flushes. What we’re looking to do is capture the waste 
stream and reuse it for a second purpose.” 

The team expects to see savings of 17% of incoming 
water through the installation of the new pretreatment 
system, the redesign of the waste stream and in 
reusing the stream in other processes. Looking back 

So we Saved millions of Gallons last Year

Water is Too Precious to Waste

Water 
Gallons/1,000 Uses 
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4.0
2011  

3.5
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-13%

Goal  
By 2015

-30%

“GOJO reported a savings of nearly 3.8 million gallons last 
year compared to the previous year — enough to fill more 
than 30 million half-liter water bottles. ”

n a t a l i e  J o n e s
Process Engineer
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GOJO works diligently to reduce non-degradable 
waste, and to recycle and reuse whenever 
possible. It’s a team effort, with cooperation 
throughout the company, under the direction of 
Environmental Manager Sunshine Scherer. 

“SWOW is how we live here at GOJO,” she said. 
“We’re gaining momentum in integrating 
sustainability thinking throughout the 
organization. It’s really a mindset change.” 

GOJO has a 2015 target goal of reducing solid 
waste by 25% compared to 2010 numbers. 
In 2011, GOJO made significant progress by 
reducing the amount of waste sent to landfills 
by nearly 1 million pounds. Overall, the 
company reduced generation of solid waste by 
300,000 tons. That’s equivalent to the annual 
trash generated by nearly 200 people based 
on statistics that show the average person 
generates 1,600 pounds of trash a year.

 

Road to Zero Waste

Sunshine sees potential for a zero waste goal. 

“GOJO wants to go above and beyond and 
truly lead in our industry,” she said. “And we 
can do that by just not making waste to begin 
with. That would be a win-win for everybody. 
We’re very passionate about that, and about the 
opportunity to lead our industry.” 

Environmental Specialist Toni Stutler, 
whose work focuses on landfill reduction 
and avoidance, agrees that as more materials 
are converted into useful product, the waste 
stream itself shrinks. At GOJO, the solution 
includes improving yield in the manufacturing 
process and finding useful alternatives for 
unused hand sanitizer and soap. 

“We find creative programs that offer good 
choices for where we send the waste, and we 
are reducing our waste by converting it into 
some other useful product,” Toni said. For 
example, 99% of unused PURELL is reclaimed 
and 80% of unused soap is reused. 

A Second Life for GOJO Products

Environmental sustainability is best served by successful strategies  
for recycling, repurposing and reusing. That’s what we’re doing  
with invaluable sustainability partners Vexor Technologies and g2 
revolution. We’re converting unused hand soap into floor and car 
washing product. Unused hand sanitizer is reclaimed and converted 
into ethanol. Plant debris is sent to a waste-to-energy power generation 
station. Some 78% of unused consumer bottles are used productively 
rather than being sent to landfills. Additionally, 100,000 pounds of 
hazardous waste were sent to beneficial reuse last year, all of which 
would have ended up in disposal. Other waste materials like light bulbs 
and toner cartridges also are recycled. 

Toni’s proudest moment came as a result of achievements within the 
waste-to-energy program. This program involves making plant debris 
available as a power-generation fuel. “Today we are sending 75% of the 
debris we cannot recycle into our waste-to-energy program,” she said. 
Her group had been tasked to get that number to 25% in a year, and 
within six months they had hit the 75% mark. 

“This is one of the best examples here of SWOW and employee 
involvement. I come in every day and work on something I am very 
passionate about,” Toni said. “In college, I always thought I’d work out 
in the field, out in the environment. I never thought I’d be working 
in industry. But I’ve found a lot of opportunities here to really make a 
difference. I can use my passion about the quality of our environment 
here at GOJO.” 

Stretch Film

HDPE

PET Flakes

No Opportunity Wasted to Cut Waste

GOJO WANTS 
TO GO ABOVE 
AND BEyOND 

AND TrULy 
LEAD IN OUr 

INDUSTry.
— Sunshine Scherer

s u n s h i n e  s c h e r e r
Environmental Manager

t o n i  s t u t l e r
Environmental Specialist

2010  

0.43
2011  

0.38
% chanGe 

-12%

Goal  
By 2015

-25%

solid Waste
(ALL GENErATED) 

Lbs/1,000 Uses

GOJO stretch film, HDPE and PET bottles are sent to a local company who reprocesses and sells 
post-industrial scrap plastics. Our materials are converted into granules, pellets and flakes as shown 
in the photos below and sold to users who make mixed-color containers or sent to molders and 
compounders as raw materials for their products.
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We learn more every day about the importance of 
reducing the greenhouse gases that threaten our 
planet. GOJO has established a goal of reducing 
greenhouse gas emissions by 5% by 2015 relative 
to our 2010 rate of consumption. Significant 
progress has already been made, as GOJO saw a 
15% reduction from 2010 through 2011. 

People like Facilities Maintenance Supervisor 
John Stubbs spend their workdays helping to 
reduce the carbon footprint of our operations. 
Changing to high-efficiency lighting has been 
one of John’s sustainability priorities. 

“The old 400-watt metal halide light fixtures 
were real energy consumers, and we knew we 
had to do something. We’re changing our old 
metal halides to T-8 fluorescent lamps, which 
use approximately half of the energy, so that’s 
about a 50 percent savings in each fixture, plus 
we get a cleaner and better light, more like 
daylight,” John said. 

Let the Sun Shine In

Much of John’s work involves looking ahead 
to long-term opportunities. One possibility 
might be installing skylights for solar lighting, 
allowing some artificial lighting to be shut off 
completely during the day. 

“In the summertime, we could go almost 16 
hours of the day without using any energy 
other than the sun to light the facility,” he 
said. Another opportunity could involve 
“smart lighting,” the installation of occupancy 
sensors so an area is lit only when people are 
in the vicinity. 

Compressed air is one of the highest 
energy consumers used in a manufacturing 
environment, and one of the most inefficient. 
Consequently, it is also one of the most 
expensive to operate. Energy savings have 
also been gained by the installation of a new 
high-efficacy air compressor, which increased 

capacity without increasing carbon emissions.

“With this new air compressor, we’re now able 
to monitor the kilowatt hours used, the cubic 
feet of air usage throughout the facility,”  
John said. 

Thanks to the new compressed air awareness 
program, GOJO is taking a close look at all 
the compressed air lines in the facility. They 
will check for leaks in the distribution loop 
and zero in on the equipment using a lot of 
compressed air to identify ways to conserve 
and to shut compressed air supplies to  
idle machines. 

According to John, substantial energy savings 
are realized by producing and delivering 
compressed air more efficiently and 
effectively. “When we find and fix an air leak, 
for example, we are saving the energy required 
to produce that air that is being thrown away. 
Air is an expensive utility to make and use.” 

More Efficient HVAC

Heating, ventilation, and cooling are among the higher energy 
consumers in the plant, so improvements are constantly being sought. 
Preventive maintenance and filter changes are performed monthly, 
which helps equipment run at peak efficiency. Areas with controlled 
environments are monitored more closely as they tend to use  
more energy. 

Sustainability here means reducing the energy required to make 
equipment work effectively and preventing wasted energy. Additional 

efforts include keeping the building closed tightly to avoid losing hot 
or cool air outdoors, and recycling metal and other materials no longer 
necessary in the plant. 

John sees the sustainability momentum growing at GOJO.  “The more we 
do it, the more it gets to be a habit and the less it is something that you 
have to think about,” he said. “Like with SWOW, it’s a mindset change. 
We want to stop wasting energy, recycle more and basically just do it.”

16 17
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Taking Steps to   

Reduce Our Carbon Footprint

“The old 400-watt metal halide light 
fixtures were real energy consumers, 
and we knew we had to do something. 
We’re changing our old metal halides 
to T-8 fluorescent lamps, which use 
approximately half of the energy, so  
that’s about a 50 percent savings in each 
fixture, plus we get a cleaner and better 
light, more like daylight.”

J o h n  s t u b b s
Facilities Maintenance Supervisor
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The numbers and perspective we’re sharing in this first annual Sustainability 
Report are the measure of our commitment to sustainability and a snapshot of 
the progress we’ve made so far on this ongoing journey.

One of the key reasons gains have been possible revolves around the 
Yield Improvement Program that Chris Arquette helps organize and 
drive in the GOJO Manufacturing Center in Cuyahoga Falls, Ohio. Chris 
is Operational Excellence Project Manager and a Six Sigma Master 
Black Belt. He applies his know-how to removing defects and managing 
the variables in manufacturing in a wide variety of initiatives aimed at 
identifying opportunities to eliminate waste. 

“Zero waste won’t be realized until we eliminate all the sources of scrap 
and yield loss,” Chris said. “We are using the methodologies of Lean 
and Six Sigma to identify where waste exists and the causes, so we can 
eliminate them.”

Scorecarding Pushes Yield and  
Energy Projects

Hundreds of scorecards have been implemented in the Game of Work 
program at GOJO. “A large number of them are sustainability related, as 
we have yield- and energy-focused scorecards measuring areas where 
we want to improve,” Chris said. “Our goal is to work with people and get 
better, and find ways to get the scorecards moving in the right direction.”

That movement has begun. A good example is the success of the GOJO 
Manufacturing Center’s purge reduction initiative to reduce wasted 
product during change-overs of formulations on the packaging lines. 

“When we change formulations, we need to clean, sanitize and purge 
the lines so the new formula is packaged correctly,” Chris said. After 
in-depth analysis, the BIB Yield Improvement team recommended 
reducing the number of bag-in-box line packages that are scrapped after 
purge once the line is restarted. The volume of scrap due to purge was 
reduced by 70% and substantial savings was realized.

Chris points out the benefits of the whole organization subscribing 
to Sustainable Ways of Working (SWOW)SM. “We definitely see more 
focus now on sustainability and tying it into more and more initiatives 
like yield improvement. Sustainability is always part of the strategy 
of everything we do – not just a few of us, but everybody,” he said. To 
encourage and embed sustainability thinking, Six Sigma Green Belt 
trainees are often given yield improvement and waste reduction projects 
for the training. 

Andy White, Value Chain Improvement Director, noted the value of 
teamwork in achieving sustainability improvements. “We can’t have two- 
thirds of the people change or improve sustainability. We need the entire 
effort of the organization to focus on this key business strategy,” Andy 
said. “We teach and train and empower people to actually make changes 
that happen a project at a time.”

We take leadership seriously
Dr. Chris Laszlo of 
Case Western Reserve 
University and co-
author Dr. Nadya 
Zhexembayeva of 
IEDC-Bled School 
of Management in 
Slovenia acknowledged 
GOJO sustainability 

efforts in their acclaimed book, Embedded 
Sustainability: the Next Big Competitive 
Advantage (Stanford University Press). The 
two are global authorities on the topic of 
sustainable value in business.

“Being featured in Embedded Sustainability 

is completion of a circle, as Dr. Laszlo’s first 
book helped inspire GOJO leadership and 
empower us to move ahead in a leading and 
learning capacity,” said Nicole Koharik, 
Global Sustainability Marketing Director. 

The authors note the GOJO heritage of 
sustainability that dates back to 1946, as 
leading to define “GOJO today as a mid-size 
private company focused on safeguarding 
resources and advancing public health for 
future generations.” They go on to write about 
our SMART FLEX™ technology for lightweight, 
recyclable PET refill bottles made with 30% 
less material, and efforts to divert our solid 
waste from landfills. 

They wrote, “GOJO is just one more example 
of an industry leader committed to embedding 
social and environmental sustainability into 
its business … a company that declares itself 
‘passionate about creating a healthy world by 
delivering solutions that positively impact 
people, places and the environment.’” 

Words like this help validate our 
commitment to sustainability as we 
push forward to continually achieve 
results by reducing water use, 
greenhouse gases and waste, and 
to provide products that improve 
health and well-being.  

Katie Angiulo is one of many GOJO employees 
whose job is all about sustainability. In her role 
as the GOJO Workplaces Specialist, Katie and the 
Workplaces Team touch everything from office 
supplies to janitorial specifications and paper 
products to water coolers and furniture.

“Sustainability is everybody’s job and there’s 
always room for improvement,” she said. “We 
always need to be thinking, ‘How can we be 
more sustainable? What can we do? How can 
we change this process or that program to be 
more effective?’” 

For instance, with an organized effort to 
cut waste, Katie noted that a staggering 4.2 
million fewer sheets of copier paper were used 
at GOJO Plaza and GOJO Lippman Campus 
from 2009 to 2011. In the area of office 
supplies, toner, writing instruments and 
paper are recycled, along with glass, plastic 
and aluminum containers, and cardboard. The 
writing instruments program is a new effort 

that results in a GOJO donation to charity for 
each recycled item. 

More recently, GOJO attacked plastic-bottled 
water head-on. The company will supply 
employees with personal reusable water 
bottles and provide filtered water as the more 
sustainable alternative.  

Improvements in green cleaning are also in 
effect. Katie and the Workplaces team make 
sure that chemicals and paper products meet 
or exceed EPA standards, and that supplies are 
dispensed through a controlled system to help 
eliminate waste. Microfiber cloths and flat 
mops are used because they trap more dirt and 
bacteria than traditional cleaning products. 

The concept of social sustainability has been 
practiced from the beginning at GOJO starting 
with the longstanding tradition of providing 
employees with such “edible benefits” as 
complimentary peanut butter, jelly, butter, 
bread, crackers, beverages and condiments 
at “Jerry’s Place,” a popular break spot. 
Katie and her team recently upgraded the 

vending machines to units with low-energy 
LED lighting and motion sensor technology. 
All new kitchen appliances are Energy Star 
qualified, when possible.

The Workplace Wellness Program was 
initiated to help reduce the spread of germs 
that can cause illness. PURELL® Caddies 
and dispensers are strategically placed at 
public locations and complimentary bottles 
of PURELL® Green Certified Instant Hand 
Sanitizer are within reach 
at employees’ personal 
workspaces – underscoring the 
value placed on the health of 
our people. 

 “Every day there’s something 
I can do,” said Katie. She 
also has a strong sense that 
employees are taking SWOW 
thinking home with them. 
“What we learn at work 
definitely translates into our 
home lives.” 
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The numbers and perspective we’re sharing in this first annual Sustainability 
Report are the measure of our commitment to sustainability and a snapshot of 
the progress we’ve made so far on this ongoing journey.
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drive in the GOJO Manufacturing Center in Cuyahoga Falls, Ohio. Chris 
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Black Belt. He applies his know-how to removing defects and managing 
the variables in manufacturing in a wide variety of initiatives aimed at 
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and Six Sigma to identify where waste exists and the causes, so we can 
eliminate them.”
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trainees are often given yield improvement and waste reduction projects 
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Andy White, Value Chain Improvement Director, noted the value of 
teamwork in achieving sustainability improvements. “We can’t have two- 
thirds of the people change or improve sustainability. We need the entire 
effort of the organization to focus on this key business strategy,” Andy 
said. “We teach and train and empower people to actually make changes 
that happen a project at a time.”
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water head-on. The company will supply 
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bottles and provide filtered water as the more 
sustainable alternative.  

Improvements in green cleaning are also in 
effect. Katie and the Workplaces team make 
sure that chemicals and paper products meet 
or exceed EPA standards, and that supplies are 
dispensed through a controlled system to help 
eliminate waste. Microfiber cloths and flat 
mops are used because they trap more dirt and 
bacteria than traditional cleaning products. 
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practiced from the beginning at GOJO starting 
with the longstanding tradition of providing 
employees with such “edible benefits” as 
complimentary peanut butter, jelly, butter, 
bread, crackers, beverages and condiments 
at “Jerry’s Place,” a popular break spot. 
Katie and her team recently upgraded the 

vending machines to units with low-energy 
LED lighting and motion sensor technology. 
All new kitchen appliances are Energy Star 
qualified, when possible.

The Workplace Wellness Program was 
initiated to help reduce the spread of germs 
that can cause illness. PURELL® Caddies 
and dispensers are strategically placed at 
public locations and complimentary bottles 
of PURELL® Green Certified Instant Hand 
Sanitizer are within reach 
at employees’ personal 
workspaces – underscoring the 
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Our promise.

With the world’s first portfolio of green-certified, high-performing soaps and sanitizers, GOJO 
delivers the next innovation in our commitment to lead the world toward a healthier future.

Products that sustain life… made in sustainable ways.TM
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GOJO Industries, Inc.
One GOJO Plaza, Suite 500
P.O. Box 991
Akron, OH 44309-0991
Tel: 1-330-255-6000
Toll-free:
1-800-321-9647
Fax: 1-800-FAX-GOJO

GOJO Industries - Europe, Ltd.*
Units 5 & 6
Stratus Park
Brinklow
Milton Keynes
MK10 0DE UK
Tel: +44 (0) 1908 588444
Fax: +44 (0) 1908 588445

GOJO France SARL*
90 rue de Paris
59800 LILLE
France
Tél: +33 (0)3 20 30 33 38
Fax: +33 (0)3 20 48 28 71

GOJO América Latina, Ltda.*
Av. Nossa Sra. do Bom Sucesso,  
3344
Condomínio Industrial Turn Key
Módulo 1
Pindamonhangaba - SP - Brasil
CEP: 12.420-010
TelFax: +55 12 3644 2600

GOJO Japan, Inc.*
MIF Building
3rd Floor
1-6-6, Uchikanda
Chiyoda-ku, Tokyo 101-0047
Japan
Tel: +81-3-5280-4807
Fax: +81-3-5280-4843

GOJO Australasia Pty Ltd*
Suite 106, 
460 Pacific Highway
St Leonards, NSW 2065
Australia
Tel: +61 2 9016 3882
Fax: +61 2 9437 5571
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